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DMI launches new research e-newsletter

ROSEMONT, Ill. —The Dairy Research
Institute has launched Dairy Research
Insights,amonthly e-newsletter featur-
ing technical insights related to dairy
nutrition research, product research
and sustainability.

The e-newsletteris the first of its kind
from the organization, and will review
and interpret research studies from the
Dairy Research Institute as well as other
researchresourcestohelpkeepthe indus-
tryinformed of current scientific insights.

Content in each issue is selected,
compiled and interpreted by dairy
scientists and industryleaders with the
Dairy Research Institute.

“Dairyresearchis critical for industry
innovation, evolution and growth, but it
can often be difficult to keep up on all
the latest findings,” says Kevin Ponti-
celli, chair, Dairy Research Institute, and
senior executive vice president, Dairy
Management Inc. “The Dairy Research
Insights e-newsletterisaplatform tohelp

industryaccess critical technical insights
that may positively influence product
development, nutritional and market-
ing claims, production efficiencies,
consumer demand and future growth.”

Gregory Miller, president of the Dairy
Research Institute and executive vice
president of the National Dairy Coun-
cil, notes that with the launch of the
e-newsletter, the institute is aiming to
be a catalyst for accelerated innovation.

The first issue highlights 15 articles,
including reviews of dairy’s role in man-
aging weight, protein for muscle protein
synthesis, vitamin D-fortified yogurt
drink for glycemic control in Type 2 Dia-
betes patients, milk intake and academic
performance, cheese industryworking to
addressthe sodium challenge and carbon
footprint of dairy in the United States
lower than previously reported.

To receive the complementary Dairy
Research Insighis e-newsletter each
month, register at USDairy.com. CMN



